MEMORANDUM

Agenda Ttem No. 8(A)(1)

TO: Honorable Chairman Joe A. Martinez DATE:
and Members, Board of County Commissioners

FROM: R. A Cuevas, Jr. SUBJECT: _
County Attorney

November 8, 2012

Resolution relating to Miami
International Airport approving
Fourth Air Service Incentive
Program (ASIP4) at Miami
International Airport to provide
an incentive for increased
domestic and international
passenger and cargo flights

at the Airport

The accompanying resolution was prepared by the Aviation Department and placed on the

agenda at the request of Prime Sponsor Commissioner Bruno A. Barreiro.
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MEATD

Memorandum &

Date: November 8, 2012

Tor Honorable Chigirman Joe A, Martinez.
-and Members, Board of County Commissioners

From: Carlos A Gimenez

Mayor

Subject: ‘Resolition Appravmg ihe MIAY
Airport

AirServios lncentive Program for Miaii Internatiorial

RECOMMENDATION

1t is recommended that the Board of Courty Commissioners’ (Board) approve the attached resclution.
approving the Fourth MIA Alr Service Incentive Program (ASIP4) for Miami International Alrport (MIA);
This prograrm pmvsdes incentives for air carriers to establish hew dormestic and international flights to
MIA, with additional inocentives: for targeted international’ passenger and cargo service: These include
iarzdmg fee abatements and, in some cases, matching’ adveﬁ;smg funds to promote & hew route, In
addition, the attached resolution permits the Mayodr of designee” to approve subsequent ASIPs
provided they are in strict compliance with -the limitations imposed by the Federal Aviation
Administration on the nature, stwcﬁurmg; and duration of such ASIPs.

SCOPE
MIA is located pﬂmaniy withiri Rebeca Sosa’s Commission District Sax however, the impact of this item
is countywide as MiA is a rediohal asset.

FISCAL IMPACT/FUNDING SOURCE

It is anticipated that the increaséd revenues to the Airpiort resulting from ASIPA wil offset the reduction
in. landing fees ‘and aviation fees and the contribution of advertising costs.. Total landing fee walvers-
and matched advertzs;ng fund -commitments w;ll be capped at $3 million per year, based en a. fsrst--
come, first-setved basis, until each annuai cap is exhausted. Any net losses resulting from ASIP4 will.
be payabie through the.Airpott’s Retainage Sub-account Improvement Fund,

TRACK RECORD/MONITOR _ o S _ _

MDAD has. an iriternal Alr-Service Incéntive ngram Review Commitiee that meéts ohee'a month to
monitor the: compliance of participating air cartiers: Representatives from MDAD's Marketing, Financs,
and Cparations. Divisions serve on the. Committee and publish a monthfy compliance report: The MDAD
staff iember resparissbie for monitofing this program is Diréctor of Marketing Chris I&Aangas

DELEGATED AUTHORITY

Ir-accordance with Section 2-8.3 of the Miami-Dade County Cods related to. ldeﬁtsfymg delagation of
Board authority, the resolution permits the Mayor or designee to (1) modify the Program to somply with
any FAA requirements, ( (2) terminate the program whenever the Mayor or designee determines it would
be in the best interest of the County, and {3) address any ebilgations and 1i ights that arise under ASIE3.
and ASIP4,

BACKGROUND o _ . _

Pursuant-to Resolution No. R-566-05, the Board approved an Air Service Incentive Program designed
to ericourags the growth of new flights to and from MIA (ASIP1). The original ASIP1 expited in May’
2007, and the second program, which extehded the benefit to cargo carrigrs, expired July 2010
(ASH ?32) The Third Air Service Incentive Program (ASIP3) expires in October 2013, The proposad
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Fourth Alr Setvice Incentive: Progrant (ASIP4) will replace the. present ASIP3 program exactly one year
before-its’ expiration in otder to. expand the program and éreate a hew tier of benefits for %afgeteci
emerging BRICS markets (Brale Russia, India, China, and South Afrsca) and markets in the
Asia/Paclfic ?‘eg}cn Those carriers pr@sent!y in ASI PE will contmue to-recelve benefits until its expiration
date. Air carriers applying for and receiving benefits ‘as of Octobsr 1 2012, will be subject to the
spacifications and-offarings of the new fourth program.

The Program was msﬂtuted to support the MIA Air Service Development Program, which started
inthe fail of 2003 with the purpose of establishing new roufes to MIA. Since then, staff has met
with. numerous sirline representatives o present’ and discuss foasibility studies. The
representatives reinforced the. importance of incentives, especially for airlines establishing a-
neéw routé. Thus, this Program provides the competitive tool that allows MIA fo make a
strohger service case to targeted airlines. :

MDAD has witnessed the successful development of new-alr service ai MIA over the course of
the program. MIA is now the U. 8. airport with the most international ﬁig hts, surpassing JFK in
2012; MIA has had the most international traffic growth of any U.8. gateway airport-over the

. last four years; and MIA was harmed “U.8. Alirport with the Most New Airlines” in 2011 and
“Fastest Growing U.S. Airport in 2011" by aviation indusiry. analysts Anna.aero,

First Incentive Program (ASIP1)

A total of four U:S. and two international aitlines participated in ASIP1, introducing nonstop:
ﬁ;giﬁg o faur U8 c;’t;es and three new international destinations. These flights generated more than
300,000 annual passengers. for MiA, The total aniount of landing feé abatement during the first srogram
amourtedto $680; 676,

Sécond Incentivé Program (ASIP2)

A total of two U.S. passenger ailines; six international passenger airines, and. two international cargo:
alrlines pammpateci introducing new passefiger sefvice to three U.S. and six international cifies, and
new cargo seivice to two international cifies. These flights generated miore than 320,000 amuaii
passengers and 55,000 cargo tons. The total amount of Ianding fes abatement amounted to $643,458.

Third Incentive Program (ASIP3)

A fotal of three U5, passenger aiflinés and seven international passenger azrimes participated. Two of
the thres U.S. passenger airlines: will complete their promotionsl perlod in 2013. These carriers
Infroduced néw passenger service-to siX new international destinations. These flights have. generated
more than 1.3 million passengérs annually. The total amount of landing fee abatement amounted to
$2.373,122, including $100,000 for a collaborative advertising campaégn to pramate the newly
opérating air roufe(s),

Foutth Incéntive Program {(ASIP4)

ASIP4 walves landi ing fees to qualifying domestic and international passenger carriers, as-welt as to
qualifying cargo carriers that commenoce- freighter service flom specific target markets. The prograrn
aiso provides carfiers tommeéncing intermational service from targeted global markets with matched
funding for a collaborative adverﬁsmg campalgn meant to promote the newly operating air route. In
addition, the ‘fourth incentive program will provide & separate, more licrative incentive package. for
passenger and freighter service initiated from the BRICS ‘and Asia/Pacific markets,

:Lanr.ﬁmg fees for any ﬁtght of any air carrier that establishes passenger service o any destination in the
U.8. of Canada, of any new interhational destination {city andfor airport) not presently served at the
Airport, would be waived for a 12-month period. Additionally, incentives will be offered to air carriers
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commencing international passenger service o a seasonal basis, with a graduated incentive planfor.a:

new route that transitions to year-round sérvice.

Scheduled, international,. year—munc& passenger service from premium markets will' be offered’ an.
opportunity to ‘paiticipate in‘a ‘matching funds' advertising campaign to assist in promoting the new

route. Cartiers offering new cargo frel ghier service from strategically targeted regions will also receive
incentives, These new offerings will apply under: conditions set forth in the proposed ASIP4 with cértain
'var:at:ons sn benef ts accordmg i'o ‘the: category o? sew;ce Fmai Y, ancﬂng fees foi' any camer

24~meﬂih ps’omotzoﬂal iaerzod New scheduled year-reund Qassenger semce %o a BR!CS er‘
AsialPacific market presenﬁy not served by any-other carrier will also be offered the oppoﬁunity to.
‘participate: in a matching funds advertising campa:gn to aséist in promoimg the riew route. Any carrier

establishing scheduled, year-round freighter service from any BRICS or Asia Pacific: destination will
reeeive incentives §or 24 months. Upon Board approval, the ASIP will be marketed for a perlod of three
yesrs and will éxpire thereafter,

The Federal Aviation, Administiation (FAA) issued its: Policy and Procedures Conosraing the: Use of
Alrport Revenue on February 16, 1998 {the Pol ;cy) and prov;ded that a waiver of girport fees would be:

permitted under cettain circumstances. Sestion V1 (BY (12) of such Policy provides that “prohibited

direct subsidies do not incliide waivers of foes or disgounted Iandmg or other fees dufing 2 promohonai‘

period.” Therefore, ASIP4 complies with. FAA. policy and, if the FAA requests any modifications to
ASIP4, the resolution authorizes the Mayor or designee, upon review by the County Attorney, to amend
the ASIP4 policy fo-assure its compliance with FAA requirements.

Finally, because of the significant limitations placed on ASIP-type programs by the FAA  the-attached

resolution permits- the Mayor of désignee to approve subsequent ASIPS provided thay are in shict

:cemphance with the limitations impesed by the FAA on the nafure, stucturing, and duration of such
ASIPs.

TJack 6s§erhoi E}eputy Mayor



MEMORANDUM

(Revised)

TO: Honorable Chairman Joe A. Martinez DATE; November 8, 2012
and Members, Board of County Commissioners

G~

FROM: R.A. Clevas, Jr SUBJECT: Agenda Item No. 8(A)(1)
County Attorney

Please note any items checked.

"3-Day Rule" for committees applicable if raised
6 weeks required between first reading and public bearing

4 weeks notification to muanicipal officials required prior to public
hearing

Decreases revenues or increases expenditures without balancing budget
Budget required
Statement of fiscal impact required

Ordinance creating a new boeard requires detailed County Manager's
repori for public hearing

No commitiee review

Applicable legislation requires more than a majority vote (i.e., 2/3’s )
3/5%s , Unanimous ) to approve

Current information regarding funding source, index code and available
balance, and available capacity (if debt is contemplated) required
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Veto - 11-8-12
Override

RESOLUTION NO.

RESOLUTION RELATING TO MIAMI INTERNATIONAL
AIRPORT; APPROVING FOURTH AIR SERVICE INCENTIVE
PROGRAM (“ASIP4”) AT MIAMI INTERNATIONAL AIRPORT
TO PROVIDE AN INCENTIVE FOR INCREASED DOMESTIC
AND INTERNATIONAL PASSENGER AND CARGO FLIGHTS AT
THE AIRPORT; AUTHORIZING THE MAYOR OR DESIGNEE TO
PLACE SUCH PROGRAM INTO EFFECT CONSISTENT WITH
FEDERAL AVIATION ADMINISTRATION REGULATIONS; AND
AUTHORIZING MAYOR OR DESIGNEE TO MODIFY ASIP4 IF
REQUIRED TO MEET FAA REQUIREMENTS, OR TERMINATE
ASIP4 UPON A DETERMINATION THAT SUCH ACTION IS IN
THE BEST INTEREST OF THE COUNTY, AND TAKE ALL STEPS
NECESSARY TO COMPLY WITH ANY CONTINUING
OBLIGATIONS OF THE AIRPORT UNDER PRIOR ASIPS OR TO
TERMINATE SUCH ASIPS; AUTHORIZING MAYOR OR
DESIGNEE TO APPROVE AND INSTITUTE FUTURE ASIP
PROGRAMS FOLLOWING REVIEW BY THE COUNTY
ATTORNEY, PROVIDED THAT ANY DEVIATIONS IN SUCH
PROGRAMS FROM RATES AND CHARGES ESTABLISHED BY
THIS BOARD AND THEIR DURATION SHALL BE IN STRICT
COMPLIANCE WITH LIMITATIONS ON AIRPORT MARKETING
PROGRAMS SET FORTH IN FEDERAL  AVIATION
ADMINISTRATION REGULATIONS AND REQUIREMENTS

WHEREAS, this Board desires to accomplish the purposes outlined in the accompanying
memorandum and documents, copies of which are incorporated herein by reference,

NOW, THEREFORE, BE IT RESOLVED BY THE BOARD OF COUNTY
COMMISSIONERS OF MIAMI-DADE COUNTY, FLORIDA, that this Board hereby
approves the Fourth Air Service Incentive Program (“ASIP4”) at Miami International Airport
(MIA) to provide an incentive for airlines to increase domestic and international passenger and
cargo flights at the Airport; finds and determines that ASIP4 is fair, reasonable, and not unjustly
discriminatory and is needed at the Airport for the purposes stated in the accompanying
memorandum; authorizes the Mayor or designee to (1) place ASIP4 into effect consistent with
applicable regulations of the Federal Aviation Administration (“FAA”), (2) modify ASTP4, after
review by the County Attorney, in order for ASIP4 to comply with applicable FAA

requirements, (3) terminate ASIP4 upon a determination that such action is in the best interest of
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the County, and (4) take whatever steps are required or necessary to comply with any continuing
obligations under prior ASIPs, including termination thereof; authorizing Mayor or designee to
approve and institute future ASIP programs following review by the County Attorney, provided
that any deviations in such programs from rates and charges established by this Board for airline
users of MIA shall be in strict compliance with limitations on airport marketing programs and
their duration as set forth from time to time in FAA regulations and requirements.
The foregoing resolution was offered by Commissioner
who moved its adoption. The motion was seconded by Commissioner
and upon being put to a vote, the vote was as follows:

Joe A. Martinez, Chairman
Audrey M. Edmonson, Vice Chairwoman

Bruno A. Barreiro Lynda Bell

Esteban L.. Bovo, Jr. Jose "Pepe" Diaz
Sally A. Heyman Barbara J. Jordan
Jean Monestime Dennis C. Moss
Rebeca Sosa Sen. Javier D. Souto

Xavier L. Suarez
The Chairperson thereupon declared the resolution duly passed and adopted this 8™ day
of November, 2012. This resolution shall become effective ten (10) days afier the date of its
adoption unless vetoed by the Mayor, and if vetoed, shall become effective only upon an

override by this Board.

MIAMI-DADE COUNTY, FLORIDA
BY ITS BOARD OF
COUNTY COMMISSIONERS

HARVEY RUVIN, CLERK

By:
Deputy Clerk

Approved by County Attorney as
to form and legal sufficiency. /rﬁ#)(

Thomas P. Abbott 7
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THE MIA AIR SERVICE INCENTIVE PROGRAM

INTRODUCTION:

The Miami-Dade Aviation Department [MDAD) operator of Miami International Alrport
(MIA), is pleased to offer ASIP#, the latest and most dynaraic of its-air service incentive:
programs. The MIA ASIP4 complements the stiategies and objectives: of the airport's air
seryice development efforts while encouraging incumbent carriers at MIA to consider
expansionand new market development.

MIA OBJECTIVES:

B & @& B

Stimulate domestic and international passenger airservice at MIA
Stimulate international freighter service to MIA
'j;increase nomaeraﬁautica} revenues at MIA

ASIP4 PROGRAM COMPONENTS:

The MIA ASIP4 offers features that include:

#

An ingentive for donestic passenger routes and added frequencies from any US
and-Canadian aty/maz ket.

Anincentive for new international routes presently not served from MIAand for
international routes from secondary airports from an mtemaizmnai destination
that is presently served from MIA;

An incentive for new seasonal scheduled international routes during first'season at
MIA with an oppﬁriumm.for.‘adéztzonai benefit during second year if transitioning
to.year-round service: -
A cooperative ddvertising program. fo routes: targeteé as Premium Markezs
which prevzdes formatched funding to:promote new international routes.
Incentives for new scheduled freighter services from markets in Europe and Africa
A separate incentive package for passenger-and freighter service initiated from.
BRICS and Asia/Pacific markets:

ASIP4is a three-year program effective: October1, 2012,



QUALIFYING FOR THE ASIP4

A. QUALIFYING PASSENGER FLIGHTS

1.  NewDomestic Passenger Air Service:

Any ait carrier-establishing scheduled, year-round passenger service to any U S.
or Canadian destination {crty} from MIA qualifies for. 100% abatement of landing
fees:on the néwservice, for a 12-month Promotional Period, Theservice mustbe
operated for 12 consecutive months, The incentive is availabie :for uny domestic: my pair
regardless of present service levels toand Jrom MIA by ihe appfimm carrieroranother carrier
onthit specific route.

2.  NewInternational Passenger Air Service:

a,  Ahyaircarrier establishitig schedled, year-round passenger service to
aninternational destination (city atd / or alrport) not curreitly. served from
‘MIA By any carrier; qualifies for 100% abatement of landing fees-on the
qualifying service, for a 12-month Promotional Period. Any secondary alrports
within the same destinaiion will be deemed a-new international route and will qualify:
forthe incentive; For example, a carrier commencing London-Gatwick seryice will
qualify for the incentive even ﬂmugb MIA4 is-already served froni London-Heathrow. The
service niust be aperated ft}r 1.2 consecutive months.

b Fuﬂnwiﬁg service mmmemament ‘and ccnﬁnuing f{):'*'a' 24 month per‘ic‘x'{i
wui quahfy fsr tiae m centive for a fuii 12 month ter‘m effectlve upon tiae date
the additional fr@quenmes cornmence. [0aii iir carvier begins o service with
frequency of three times per week, and subsequiently adds a fourth ot any additional
frequenc:es, the kitter-would qualify for-a fill 12 month incentive from the datefs} of
cammencement

3. New International Seasonal Passenger Air Service
Anyaircartier establishing fiew international, scheduled, seasonal passenger
service to international destinations not currently served from MIA by any
carrier; will receive a 50% landing fee abatement for a maximwm of a 6-month
consecutive period in the first year of operation. During the second year; the returalng
carrier may apply foran additional incentive.0f 50% landing fee abatemzmts for-a12-month
Promotional Perfod, if the new service is. scheduled and year-mund and ifno othercarrier is
serving:; the same morkel. The service must be operated for 12 consecutive nion thsduring this
Jinal Promotional Period. Carriers aptingforthe benef“ tin Year1 do nothave to commitio o
return in Year 2. Carviers that recéjveithe benefitin Year1 may not return, in Year2 for u faH
100%. beﬁefit as indncentive 24 abave,



4.  Premium Market Incentives

Any catriet astabkshmg scheduled, ititernational, year-round passenger service
from the MIA Premiwm Market list will also be offered the oppcr?;umty tor
participate ina matching funds advertisingcampaign to assist in promoting the new
route, The Miami-Dade Aviation Department (MDAD]} wi ill-offer the carrier up to
$50,000., to bematched with an equal amount. from the carrierto establishia

mutuaﬂy agreed upon advertising campaign, There will be no direct veimibursenienis to
the carriery only:to agreed-upen mediaor advertismg SGUTCES. and ondy via Mid's Siandard
‘invmce and payment processes for such services. The collaborative adyertising campaign.
provided under this incentive will begin at commencement of the qualifvivg new route and will
conclude at the end of the 12-month bezzef‘ foperiod,

The MIA Prensium Markets-are:

Any African Market
EUROPE:

Brussels; Belgium.

Copenhagen, Denmark

Dublin: / Shannon, Ireland
Helsinki, Finland
Istanbul, Turkey

Oslo, Norway

'Stﬁckholm, Swedea

Middle East/ Gulf Region:

Abu Dhabi, UAE.
Amsinan, Jordan
Dubai, UAE

Tel Aviv, Israel




‘B. QUALIFYING CARGO FLIGHTS

1,

Any carrier establishing scheduled, year-round cargo freighter service
from Africa, Europe, or the Middie East / Gulf Region on a-carge route
notcurrently served by an all-cargo freighter to MIA, qualifies fora 50%
-abatement of landing fees for a 12-month Promotional Period: The qualifying

‘service must be operated for- 12 eonsecutive months: Originating flight
numbers and afrcraft (Same plane service] must remain the sanie between the
originating city and Miami.

Following servige- colpmencement, and continuing: fora 24 moenth period.
thereafter, any additional frequencies-added to the new cargo’ voute will
qualify: for the 50% incentive forra full 12-month term effective from the date
the additional frequencies commence,

C. QUALIFYING BRICS & ASIA/PACIFIC FLIGHTS

BRICS markets are tdentxfied as any destination{s) in Brazil; Russia, China, India and
‘South Afriea.

Asta/Pacific markets are ldentszied as any destmat;on(s} within the Asian continent
and within the Asia/ Pacific rim region.

1. Passenger Service Incentives:

al

Any. air -carrier establishing schﬁduied year«roun(i passenger service to any

BRICS or Asia/Pacific destination (city) from MIA qualifies for 100%
abatementof la;&élng fees on the new service, for a 24-month Promotional Period,
“The service miust he operated for 12 consécutive manths and will then wualify for an
additional Izwccnseautive nonth peuod For d total of 24 motths of benef it Each 12-month
period of service will be. svaluaaed for compliance under the terms of the program, T}zg
‘dhcentive Is awxdab?e for any-city poir regardless of present service Ieve!s ta and from MIA by
-the applicant carrier or-another carrier on that specific route.

.~ Any new frequencies added to BRICS and ASIA/PACIFIC passenger routes by any
néw or incimbent MIA carrier, after commencement of ASIPY, will qualify for

the 100% abatement of }andmg fees incentive for a full 24-month term, Exatople:
Anair carwer currmt{y serving ¢ dest!natian in Bmzif that mids add:tmnai fr equen c;es ta

Op&’ ated fm 12 cansemtfue mon tks zmd wzli tizen quai{ﬁz far an addxtmn (:I Iz-consemtive

-;month period for total of 24 months of benefit. Bach 12-month period of service will be
‘evaluaied for csmpiiam:e under the terms of the program.

q



2. Marketing Support Incentives:

Any carrier establishing hew, scheduled, year-round’ passenger service toa
BRICS or ASM/’H&C}FIQ market presently not served by any other carrierat MIA
will also heoffered the Qpportﬁmty to participatein a matching funds advertiszng
campalgn to assistin promoting the new route. The Miami-Dade Aviation
Department’ {MDAD} will offer up to’ $50,000., ;}er year, fortwo separate years,
to bematched with-an: equal. amount from the carrier to establish.a mutually agreed
uponadvertising campaign. The new service associated with the Marketing Support:
Incentive mustoperate for 12 consecutive munths, and will then qualify for the second-year
udvertising funds allocation'with MDAD, There will be ne tirect reimbursements to the carrier;
only o agreed-upon hedia orpdyertising sources.and ondy via MIA's standard nvoive amd.
payment processes forsitch services: The collaborative: adsrertismg campaign provided under |
this incentive will Beglin uyon commericernient 0f the qualifying new route: and will conclude o1
theend of a 12~ trronth period, The secand-year campaign.will commience at the on-set uf that |
service parmd and mdy continué through the full seconid yearuf service commitment,

3. Freighter Service Incentives:

1. Any carrier estabhshmg scheduled yearvraund cargo freighter’ service from
any BRICS or ASIA/PACIFIC destination to MIA thfies for a 50% abatement

of landing fees for.a 24-mouth Promotional Period. The service must be opergted for
‘12 eohsectitive montlis and will then qualify for un addifonal 12-consecutive meonth perfod
for atotal of 24 moriths {}f henefit, Each 12- mionth period of service will be evaligied. Sfor:
coniplignce uniler the terms of the progrdin. The icentive is availahle Jor any city pair
regard!ess of present service levels to and from MIA by the applicatt carrier or another
cayrier on that specific roufe, Origittating flight: iniiibers and aircraft (sane plane sewice}
fnust Fenialn the same between the originating city and Mitimi

2. Any new freighter frequencies added to BRICS and ASlA/ PACIFIC cargo voutes
established after commencement of ASIPZ will qualify for the 50% abatement.of

landmg fees incentive for a full Z4-month term. Example: A freighter carvier currently
serving a destination in Asia that adds, additionial fi‘equem:ws to that same destination
quulifies’ for the: 24-monti benefit. The additional [frequencies must be ‘operated for 12
consecutive months and will then quolify for an-edditional 12-consecttive month period fora
total of 24 months of benefit. Each A2-moith peried of service will be evaluated for
complince Urider the terms of the program, The incentive is availabie far any: city paiy
regardless of present. service levels o and from MIA by ihe applicant carrier or anothér
carrier on that Speaﬁc route; Originatig flight numbers and aircraft (same plane servive}]
st remdin the same: between the ofiginating ¢ity and Miami,



FUNDING THE PROGRAM:

To mitigate any adverse effects to landing fees paid by other MIA air carriers, MDAD
will fund thie ASIP4 through the aifport’s Retainage Subaccount Improvement, Fund
to offsetthe. landing fees: waived. Total landing fee waivers will be capped at $3
wiillion within each year; based on a fifst-come, first-served basis; until each annizai
capigiexhausted.

AIRLINE COMMITMENTS:
The airfine:must commit to the following;

e Operate the quahfymg passenger of cargo ﬁight(s] t}u‘augheut the
Promotional Perfod. At alr carrier that voluntarily suspends orterminates
such service before the-end of the Promotional Period will be required to pay
any diseounts received under ASIP4. To meet this ASIP4 term requirement;
anair carrier willnot be permitted to substitute one quahfymg ﬂlght for
angather,

s Provide MDAD with a letter of credit, boiid, company check or bank wire
transfer for the total estimated amount of §andz§1g fees to be abated for each.
qualifyingflight during the Promotional Period and, file the financial
‘guarantee with MDAD atTeast 30 days prior to the commencement of service,

» Financial guarantees not submitted and approved by the MDAD Finance.
‘Division on time will deferbenefit commencement to the day of approval 6f
the financial instrument, not the' day of service initiation.

« Offerservice resultingin a netincrease in the air carrier’s total number
of ﬂlghts from MIA to the city pair;, as compared to the same month of the
previous year. The air carrier must malntain such anet increase during the
Promotional Period aid may not discontinue a non-qualifying service {flight}

to initiate & qaa}ifymg service (flight) 1o the same city pair. For exaniple, an air
. mrr? Jer that dmcantmues a nomquafi}jfmg ﬁzghf o Laammi‘m Afrpart fn New Yar }«: daes

carrzer may imweven c&ange the number of ﬁ eqa:ermias, and the type a:;d sEr] res 0f an
—aiz‘m aft apérating o quaigjzi ng service;

e Reportany changesto the number of frequencies, aircraft type and/or

series at least thirty (30) days in advance of any changes during the
entire Proniotional Perfod.

(3



AIRLINE COMPLIANCE:

MDAD will conduct an A5IP4 Review Comuniittee andit of the air camer 5
complance with the terms of the program ena month}y basis:duri ing theentive
prem_etxgnai per_xex_:l

DURATION OF AIR SERVICE INCENTIVE PROGRAM:

Exceptas stated below, the ASTP4 duration i is three (3} years: from the effective date.
After this three-year peraad MDAD will reevaluate the program and nay dnnounce:
any future incéntive progmms Airlines considering participation may commence at
ary time during the program's three-year duration. Otice anair service gualifies
under the ASIP4, itis assured the benefit durmg the entire Promotional Period, even.
if the tinie span exténds beyond. the program’s duration.. MDAD reserves the rightto
discontinue the ASIP4 entirely, or substitute a new program during the: thiree year:
peripd-of offer.

APPLICATION PROCESS:
Au* came;*s seekmg to parmcxpate m 335’!?4 should compiete the Atr' Service

days p‘ri{)r ico Commen{:ement ef the qua zfymg aIr servzce The carrie‘f‘ Wﬂl %:!e
advised inwriting: iFithas beew appraved for the incentives.

Submissions can be made electronically to:

marketiig@miami-alrport.com

Or may be faxed to:
305-876-7398
Or delivered in person to;

Miami-Dade Aviation Department
Marketing Division "

‘Miami Interrational Airport
5600 NW 36t Street, Suite 515
Miami; Florida,

For courierservice delivery, use 33122 as the zip code; appended to the
aboyve address. '
.



All submittals are subject to audit by Miami-Dade County

fnstructions:

o The ASIP4 Appffcatmn 15 on the buck of this page. Airportstaff will
review the appffcﬁtwn againstthe Criteriato Quai;jjf and mform the air

carrier in writing of its decision;

& Any questions regardfﬁg the ASIP4 should be directed to the Marketmg
Division of the. Miami-Dade Aviation Department at 305-876-7862.
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